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Student.
Athlete.
Human.

A student-athlete storytelling platform 
that shines a light on the human side 
of college athletes.
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Our Mission. Our Objectives.

Student-led and athlete-driven, UNCUT is a 501(c)3 charity 
that provides student-athletes a platform to be their 
true selves. With a commitment to authenticity, we 

allow student-athletes to speak in a way that has not yet 
been seen at the collegiate level.

The passions of student-athletes persist off the playing field. From personal 
interests to campus involvements, from social causes to family pressures, 
UNCUT lets student-athletes be more than just an athlete.

Let athletes share what's important to them.

At the intersection of student, athlete, and human is experience. No matter 
our background, we all have a story to tell. UNCUT lets student-athletes tell 
theirs. 

Let athletes tell their stories.

For too long we have stripped athletes of the laughter, tears, and mistakes 
that come with being human. Above all else, UNCUT lets student-athletes 
embrace their characters to the core.

Let athletes be themselves. 
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Clean Slate

A new world through words.
Student-Athletes pick up the pen and put 
their thoughts onto a blank page. Through vivid 
imagery and moving language, participants 
show that there is far more than meets the 
eye when it comes to college athletics.

Our Content Offerings.

Tar Heel Talks

Four student-athletes from different sports 
engaging in a 10-12 minute sit-down conversation 
over a shared topic or experience. Participants open 
up with personal anecdotes and develop their 
stances on issues alongside their peers in this 
forward-looking discussion at Sutton’s Drug Store.

UNCUT Originals

Five minute features that share the story of a 
student-athlete who is inspiring others both on 
and off the playing field. Originals approach the 
story from all sides, featuring the perspectives 
of coaches, peers, and role models. These 
episodes highlight athletes’ lesser known skills.



Our Value Proposition.

UNCUT is comprised entirely of students and 
student-athletes. This stands to our benefit when it 
comes to producing high-quality, impactful content. 

Peer-to-peer interactions spark the authenticity 
in communication and engagement that is so desired 
across the industry and nearly impossible to replicate.

At UNCUT, student-athletes are not interviewed. 
Instead, they are presented the platform to champion 
their own causes. We shine a necessary light on the 
incredible things that student-athletes are already doing 
on campus, as students, and even more so, as 
human beings.
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Our Founders.

Alex is a sophomore Morehead-Cain Scholar at UNC pursuing a double major in 
business administration and sport administration, with a minor in entrepre-
neurship. Born and raised in Manhasset, New York; Alex is passionate about 
the idea of using sports as a tool to bridge people and communities. He serves 
as the President & Co-Founder of the Carolina Sport Administration Club and 
submitted the winning bid to have Greensboro host the 2020 College Club Swim 
Nationals, a 2000+ athlete, weekend-long competition.

Alex Mazer
Chief Operating Officer

Luke is a is a junior Morehead-Cain Scholar at UNC studying journalism, entre-
preneurship, and a major he created called “Sports, Media, and Social Change.” 
Hailing from Raleigh, North Carolina, Luke is involved in a variety of media pro-
jects. He has created content for FOX Sports, Adobe, GoHeels, Hoops 4 Hope, Insi-
de Carolina The Talk, and for the UNC football team. His videos have accumulated 
over five million views. Luke is passionate about using sports and videography 
as a vehicle for social change. 

Luke Buxton
Creative & Content Director

Jake is a junior at UNC pursuing a degree in broadcast journalism. Originally 
from Charlotte, North Carolina, Jake is an outside linebacker on the UNC foo-
tball team. Jake is passionate about film and storytelling. He co-created a film 
and pop culture podcast called “Inside the Film Room” and has written three 
short film screenplays and a short story. Jake will bring his skills and talents to 
help cultivate engaging and impactful stories with UNCUT.

Jake Lawler
Athlete Relations & Content Director

Justin is a junior Morehead-Cain Scholar at UNC studying physics, economics, 
and mathematics. Born and raised in Columbus, Ohio; Justin spends his time 
harnessing his entrepreneurial spirit on campus, as well as practicing with 
the women’s varsity basketball team. He has designed everything from baske-
tball camps to heating composites, from data-mining algorithms to segments 
of UNCUT. 

Justin Hadad
Chief Strategist

Jill is a junior at UNC studying sport administration and sociology. Born in Bal-
timore, Maryland and raised in Clifton Park, New York; Jill is an All-American 
and school record holder on the UNC Track & Field team. Off the track and out-
side of the classroom, she serves as a representative on the Student-Athlete 
Advisory Council and Co-Founder & Events Director for the Carolina Sport Admi-
nistration Club. Jill is passionate about the role of sport in enhancing personal 
development and elevating societal unification. 

Jill Shippee
Chief Marketing Officer
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http://uncutchapelhill.com
https://www.linkedin.com/in/alex-mazer/
https://www.instagram.com/alex_mazer
https://www.linkedin.com/in/luke-buxton-108748154/
https://twitter.com/LukeBuxton_
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https://twitter.com/Jakelawler42
https://www.linkedin.com/in/justin-hadad-b74392142/
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Our BRand Identity.

LOGOS

Primary Secondary

TYPOGRAPHY
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In the News.

WHERE CAN YOU FIND US?

All items delineated in this document are 
private property of UNCUT and are shared 

for developmental purposes only.

Last Revised: January 13, 2020

http://uncutchapelhill.com
http://uncutchapelhill.com
http://uncutchapelhill.com
https://www.linkedin.com/company/uncut-chapel-hill
https://www.youtube.com/channel/UChFrzCnyJgVEKajHgkRR06g
https://www.instagram.com/uncut_ch/?hl=in
https://twitter.com/uncut_ch
https://www.facebook.com/uncut.ch/?eid=ARAKpbzphZd7ucPJ-SBvbh402C0oPG3ML1TrDaeTAXfeTQPgF8_rRmbWtkIy3sFefaNTDVkNWzhk7Dx8
https://www.youtube.com/watch?v=JhnOI4epyfU&t=2s
https://www.dailytarheel.com/article/2019/04/uncut-fall-launch-04202019
https://www.youtube.com/watch?v=tI47FN2RrG4




http://uncutchapelhill.com

